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When you’re considering all the factors that go into building a business, having a 
logo might not seem like top priority.  But, whether you have a one-man-business 

or a large corporate industry, it needs an identity.  Let us take a look at the 
why and what.

why and what

01first impressions

You have one chance to get it right.  A logo is a great way to make an 
impression on your potential customers from the beginning.  The logo will say a 
lot about you and your business.

02compatibility

Your logo should be easy to recognize in small and large print.  You want your 
customers to recognize your business with ease, whether it’s in a digital advert, 
embroidered or on a billboard.  Your logo must communicate to your target 
audience, for example:  If your target market is young people you would 
create a logo that is fun, with bright colours.  On the other hand, for senior 
citizens you would use an easy to read font and a less complicated logo.

03brand

Successful branding is the emotion your company gives.  Always using the 
same design feel throughout your business stationery and marketing material.  
Your logo is an effective tool for cultivating brand loyalty.



04consistency

We’re now in an era where businesses exist on various platforms, including 
websites, blogs, Facebook, Twitter, Instagram, marketing videos and business 
stationery.  This means it is critical that your brand identity and your logo is 
clearly and properly represented wherever it appears.  Again this will only 
work when your logo is properly planned and designed.

05building trust

There is no real business without a logo.  By having your logo professionally 
designed, you automatically stand out from the rest of the competitors that 
might have developed their design in a hurried fashion, failing to fully 
appreciate the value of brand development.   A well-designed company 
logo can communicate everything from the company’s background 
(professional, relaxed, fun) to their mission (entertainment, efficiency, and 
innovation) through the right icon or proper font and colours. 

06expectations

A professional logo is a worthwhile investment and it will be worth it in the long 
run.  If you don’t have a logo (and one that stands out), then you are missing 
an opportunity to make your business stick in the minds of your audience.
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In design we trust
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